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About Unreal Digital Group

Unreal Digital Group builds and executes successful account-based marketing (ABM), content, and demand generation
campaigns for fast-growth and enterprise-level organizations. We keep people—their pains, their goals, their needs—at the 
center of everything we do, creating authentic B2B marketing that not only looks, feels, and sounds different than what everyone 
else is doing, but that yields results.

Let’s come up with ways 
to get people to stop
ignoring you and start 
engaging with you.

Contact us to schedule
a brainstorming session.

SALES SEQUENCESSALES SEQUENCES
Sales automation tools are everywhere, but the key to using them successfully 

is to write sales emails like a human, not like a marketing textbook.
The content should always sound personal.

Response rate for emails written 
at a 3rd-grade reading level —
14 percentage points higher

than emails written at
college reading level¹0

53%
Response rate for 

emails containing 1 to 3 
questions¹¹

60%
Optimal number of emails 

in a sales sequence¹²

4 to 7

DIRECT MAILDIRECT MAIL
The mailbox is as far as most people will travel these days.
If you make the trip worth their while with a tangible treat, 

they’ll remember the favor.

Gifting services can dispense goodies for you
Wine and other comfort foods — for obvious reasons
Gadgets, such as wireless headphones — for listening to 
podcasts or use as dummy earplugs
Books — for escapism
Swag — for funsies

Amount people spend 
when direct mail

supplements
email marketing7

6x higher
Less cognitive effort is 

required to process direct 
mail. It also creates much 

higher brand recall.9

21%
Response rate for 
direct mail when 

used in a campaign8

59%

QUIZZES AND
ASSESSMENTS
QUIZZES AND
ASSESSMENTS

Judgment, validation, entertainment, and maybe even
a little education — all in a fun five-minute diversion.

Very effective marketers 
are 300% more likely to 

create interactive content 
and 60% more likely to 

create calculators.6

300%
of marketers say

engagement is up since 
they started using

interactive content4

66%
of the content formats 

preferred by IT and 
LoB professionals are

interactive5

2 out of 6

Ways to get people clicking with
quizzes and assessments

Calculate potential costs or cost savings
Survey customers and prospects
Test knowledge
Help people choose a course of action

PODCASTSPODCASTS
The ultimate in portable, consumable content,

podcasts are like a bingeable snack for the ears.

Number of Americans 
who listened to a

podcast within the
past week¹

68
million

Everything listeners can do
while enjoying your podcast

Prepare dinner
Exercise
Drive 3 hours 19.5 minutes away from home
Tune out their kids and/or partner

of listeners stick around 
through the end of each 

podcast episode³
Again — highly engaged.

80%
Time that weekly podcast 
listeners spend tuning in²

This makes them a
highly engaged audience.

6 hours
39 minutes

4 ways

personal
tangiblefun

bingeable

If your
marketing 
isn’t
bingeable, 
fun, tangible, 
or personal, 
don’t bother. 

Here are
4 ways
to tempt
customers 
and prospects 
to engage
with you.

brain hacks for
better engagement4

https://www.unrealdigitalgroup.com/contact-us/
https://www.unrealdigitalgroup.com/

